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Personalised Emails

A personalised email campaign offers a host of advantages that stem from tailoring content and
messaging to individual recipients. Personalisation involves customizing emails based on a
recipient's preferences, behaviours, demographics, and interactions with your brand. This
approach goes beyond addressing someone by their first name; it seeks to establish a meaningful
connection that resonates with each individual. @

The benefits include:
% Enhanced Engagement

..capture attention and resonate better with recipients by addressing specific interests and needs.
This leads to higher open rates, click-through rates, and overall engagement

s’ Relevance
.. demonstrate that you understand their preferences. This relevance increases the chances of
recipients taking desired actions, such as making a purchase or signing up for a webinar

* Improved Customer Experience
..show that you value your customers as unique individuals. This positive experience contributes to
customer loyalty and long-term relationships with your brand

s’ Higher Conversion Rates
The tailored nature of personalised emails makes them more persuasive. When recipients receive
offers that align with their preferences, they are more likely to convert into customers

sy Reduced Unsubscribes

Irrelevant or generic emails can lead to unsubscribes. Personalisation reduces this likelihood by
ensuring that recipients receive content that aligns with their interests, reducing annoyance and
improving retention



* Segmented Campaigns
.. involves segmenting your email list based on various criteria. This enables you to send specific
messages to different audience segments, increasing the precision of your campaigns

s’ Data-Driven Insights
..provide insights into what types of content, products, or offers resonate with different segments
of your audience. This data can guide future marketing strategies and improve overall effectiveness

s’ Brand Perception
..conveys that you're a customer-centric brand that cares about individual needs. This positive
perception can contribute to a strong brand image and reputation

s’ Higher Return on Investment (ROI)
.. improved engagement and conversion rates resulting from personalisation can lead to a higher
ROI for your email marketing efforts

s’ Cross-Selling and Upselling Opportunities
..suggest related products or services based on a recipient's previous interactions, opening up
opportunities for cross-selling and upselling

In essence, it's about creating meaningful and relevant connections with recipients. By leveraging
data and insights, you can deliver content that resonates with their unique preferences, ultimately
driving better results for your email marketing efforts.

Who are we?

marccomms/info/growthhack/email/aug23/v1l
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